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BRAND IMAGE

National and international cultural brand identities:
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BRAND IMAGE

National and international cultural brand identities:
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D&G RESEARCH

Overview of Dumfries and Galloway

Dumfries and Galloway is directly connected to the Scottish Borders, Cumbria, Ayrshire and Ireland across the Irish Sea. Many of the towns in
D&G are spread across the large region with the main town being Dumfries. The region is approximately 90 miles long by 60 miles wide. The
population of Dumfries and Galloway is around 149,000 people.

The natural environment consists of coastline, cliffs and beaches, rolling hills, forestry and woodlands, arable and pasture farmland.

There are a large number of heritage sites across the region, ranging from museums, castles and towers (eg. Caerlaverock, Drumlanrig, Threave,
Orchardton), standing stones (eg. Twelve Apostles), estates and country mansions, collections and sites of significance (eg. GSA Biosphere, Dark
Sky). The region is associated to several historical figures (eg. Robert Burns, JM Barrie, Robert the Bruce, Kirkpatrick Macmillan, John Paul
Jones, James Clerk Maxwell, The Black Douglas, E A Hornel, Jessie M King, St Ninian).

There is a wide range of organisations throughout Dumfries and Galloway associated to the sectors of Art, Culture and Heritage.

A diverse range of festivals and events throughout the year connect to the environment having outdoor festivals (eg. Eden Festival,
Knockengorroch). Others are connected to “People” via heritage and the large community of local artist’s, craftmakers and performers
(eg. Big Burns Supper, Arts Festival, Spring-Fling). Dumfries and Galloway also has a uniqueness in that some towns are strongly branded
(eg. Wigtown: Scotland’s National Book Town, Kirkcudbright Artists’ Town, Castle Douglas Food Town).

Many Charities/CICs are working with local communities and support young people (eg. Performance Collective Stranraer, The Stove, Outpost
Arts, DG Unlimited, Upland).

The 5 thematic themes

Culture and Community Health & Wellbeing
Culture and Education and Skills

Culture and Place and Community Wealth Building
Culture and Sector Governance and Fair Work
Culture and Visitor Economy

“Through our strategy we will work with partners across the region’s creative cultural and heritage sector, and beyond, to make sure that
Dumfries and Galloway achieves its full potential as a place where culture and creativity flourish, and wellbeing and prosperity, social,

economic and environmental, thrive as a result.” o



RESEARCH ANALYSIS

Key words

Culture and Community Health & Wellbeing
Health, wealth and wellbeing, mental health, thrive,
grow, safe, emotional wellbeing.

Culture and Education and Skills

Learning, barriers, expertise, skills, educators,
exchanges, language, skill-sharing, advocacy,
mentorship, skills development.

Culture and Place and Community Wealth Building
Creative Placemaking, creative community, resources,
community events, a sense of belonging, inspired,
resilience and growth, economic and community
development, social and rural isolation, volunteer-

led, youth services, unspoilt landscape, risk-taking,
empowerment, positive disruptive change, creative-
minded individuals, sustainable focal points, community
spirit. Partnerships that help to tell the story of a place.
Creative industry hubs, new start-up spaces, pop-up
experiences.

Culture and Sector Governance and Fair Work
Equalities Act: age, disability, gender reassignment,
marriage and civil partnership, pregnancy and
maternity, race, religion or belief, sex and sexual
orientation, volunteers, diverse workforce, funding,
inclusive communication, mutual support, equality and
diversity, trust and integrity, inequality, opportunities.

Culture and Visitor Economy

culture, creativity and heritage, communication,
community engagement, partnerships, innovative,
collective voice, sponsorship, visual arts programme,
immersive educational visits, creative hub, Community-
led tourism.

ARTS

Performing arts, artists, craftmakers, vibrant

visual art and craft, music, theatre, poetry, essays,
cabaret, comedy, dance, youth theatre, community
cinema, independent grassroots music, pantomime,
photography, painting, textiles, ceramics, yoga.

CULTURE

Vibrant, exhibitions, activities, markets, country fair,
non-commercial event, artisan markets, creativity, land
art, environmental innovation.

HERITAGE

Museums and Heritage network, rich heritage, touring
exhibitions, permanent exhibition and temporary
displays, artefacts and stories, rich history, independent
museum, gallery of national significance, history.

PARTNERSHIP
Champion, advocate, workshops, membership, together,
bold, ambitious, youth engagement.

Key statements

Dumfries and Galloway achieves its full potential
as a place where culture and creativity flourish,
and wellbeing and prosperity, social, economic and
environmental, thrive as a result

make a positive difference for people and places across
our region

unified voice while embracing our individual strengths
and differences

shared vision to become a blueprint for world-class
provision in a rural geography

community-led events and archive celebrating local
stories

multi-disciplinary events that inspire curiosity
the place where good times happen

a paradise for wildlife enthusiasts

closer connections with the world around us
the ideal place to relax, learn and enjoy

contributes to the social, economic and cultural well-
being of the communities

working with communities in their own communities
opportunities at grassroots level

a sector that can retain young people

Shared Messages/Themes

The difference we make

shine a light

a global community

contemporary visual art and craft

international audiences

develop new skills

foster community spirit and civic pride
educational family-friendly activities
connection to nature

nurture, promote and sustain

bring together people and ideas

celebrate our local places and people
economic regeneration through arts and community
work

promoting and preserving history and heritage
empowering young people

a haven for wildlife
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WHAT ARE WE COMMUNICATING?

What we are:

The Cultural Partnership is a collaborative
force working to bring together the arts,
heritage, and creative sectors in Dumfries
and Galloway to create long-term, positive
change. We act as a connector and amplifier.

What we do:

The Cultural Partnership is about working
together, across sectors, disciplines, and
communities, to ensure that culture and
heritage are part of regional planning,
investment, and recovery. Culture and
heritage isn’t just an ‘add on’ - it should be
recognised as vital to how Dumfries and
Galloway grows, invests, and supports its
people.

Our goal is to ensure Dumfries and Galloway
is recognised as a region where creativity,
heritage, and cultural wellbeing are central to
community life and where artists and
organisations can thrive professionally and
sustainably.

Our Vision:

Our vision is simple: a thriving, inclusive,
and sustainable cultural ecosystem that
reflects and serves the people of Dumfries
and Galloway - from major organisations to
grassroots creatives and local communities.

Engagement with DGCP:

- Join a Thematic Group!

- Sign up to our new mailing list

- Follow us on social media

- Attend workshops, networking events,
or future meetings

Benefits to you joining DGCP /

a thematic group:

- Make sure everyone working in the arts and
heritage is treated fairly

- Support better pay, access, and conditions
for freelancers and staff

- Encourage inclusive and diverse leadership

- Share good practice around health, safety,
and how decisions are made

- Making sure arts and heritage are part of
local plans to improve towns, villages, and
rural areas.

- Working with other sectors (like tourism,
business, or housing) to build stronger
communities.

- Exploring new ways for culture to bring
money into the region such as funding,
partnerships, or local investment.

- Creating more chances for people to learn
through the arts, from pre-school to adult
education

- Helping artists and cultural workers build
new skills and grow their careers

- Supporting training, mentoring, and
pathways into creative work - especially for

young people and those just starting out

- How cultural and heritage activities can
reduce loneliness, improve mental health,
and bring people together

- Working with health and community
services to make creative opportunities
more accessible

- Celebrating the ways that culture already
supports wellbeing across Dumfries and
Galloway

- Celebrating what makes Dumfries and
Galloway unique through culture, heritage
and storytelling

- Supporting creative tourism, from festivals
to galleries, museums to local makers

- Helping raise the region’s profile across
Scotland and beyond

What assets do we need?:

brand identity/guidelines

communications strategy and audience plan
videos / sound files

images / slideshows

case studies

downloads - pdfs
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WEBSITE CONTENT / NAVIGATION

The proposed DGCP website sitemap will define: who DGCP are, the thematic groups, the benefits to being involved,
network events and opportunities.

Proposed site navigation for discussion:

DGCP Get involved Social

Who we are Events News

- Vision, Mission & Values - Links to Eventbrite

- Partnerships Social media channels
Opportunities

Thematic Groups

- About

- Facilitators

- Benefits

- Join form

- Partners

Example scenarios

case studies
(as they develop)

Footer: Home | Contact | sitemap | Legalities | Social media links
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BRAND IMAGE

What type of image can represent DGCP?

Style: contemporary, innovative, legible, distinct,
unique, creative

Message: cultural, arts, heritage, partnering,
inclusive, dynamic, stronger than the sum of its
parts, approachable, collaborative, leading the way,
community, grassroots, professional

Avoid: cliché, trying to say everything at once,
cluttered, confusing
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VISUALS

(WORKINGS FOR REFERENCE ONLY)



DUMFRIES & GALLOWAY
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CULTURAL

PARTNERSHIP

Design:
Icon made from DGCP in
window / organic shape

Concept development:
- animation
- creative use of graphics




Design:

Icon made of letter ‘C’
and ‘P’.

Optional colour
variations

Concept development:
Graduated geometric
shapes

DUMFRIES & GALLOWAY DUMFRIES & GALLOWAY DUMFRIES & GALLOWAY

CULTURAL CULTURAL CULTURAL
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DUMFRIES & GALLOWAY

CULTURAL

PARTNERSHIP

DUMFRIES & GALLOWAY

CULTURAL

PARTNERSHIP

Design:

Icon made of letter ‘C’
and ‘P.

Inference of target,
radiating, sharing.
Optional layouts

Concept development:

Colourful geometric
shapes




Dumfries & Galloway

cultural

PARTNERSHIP

cultural

PARTNERSHIP

Design:
Icon made of letter ‘C’ to
form a circle.

Representation of
partnership, evolving,
looking inwards and
outwards.

Concept development:
Colourful graduated
shapes




DEVELOPED
IDEAS




Designidea 1

Design:

Bold letter ‘C’ in heavy
serif font to represent
‘Heritage’ with a hand
drawn ‘C’ to represent
‘Arts’. The two combined
represent ‘Culture’.

Concept development:

Provides a combination
Dumfries & Ga"oway of free-flowing hand

drawn graphics with solid

cultural pograpy.

PARTNERSHIP




Designidea 1

Design:

Bold letter ‘C’ in heavy
serif font to represent
‘Heritage’ with a hand
drawn ‘C’ to represent
‘Arts’. The two combined
represent ‘Culture’.

D&G in badge.

Concept development:
Provides a combination
of free-flowing hand
drawn graphics with solid

typography.




CUul.Ty

PARTNERSHIP culture for all

Designidea 1

Design:

Mix of typographic
characters, to represent
the diversity of cultural
organisations and
partners.

The letter ‘@’ is underlined
to echo the tagline
‘culture for all.

D&G in badge.

Concept development:
A simple and stong
brand can be identified
from using the multiple
typographic approach
across promotional
material as well as the
brand identity itself.
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ARTNERSHIP
ARTNERSHIP

This is a very simply to show you how the brand identity would look beside an image. This is a very simply to show you how
the brand identity would look beside
animage.
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CULTUR2], CULTURA],

PARTNERSHIP culture [orall

PARTNERSHIP culture [orall

This is a very simply to show you how the brand identity would look beside an image. This is a very simply to show you how
the brand identity would look beside
Sub brands of the 5 thematic groups could have the same typographic treatment. animage.
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PARTNERSHIP

Design idea 2

Design:
Geometric block font for
‘DG Culture’.

Playful, Scottish,
movement, stronger than
the sum of its parts.

Concept development:

- Strong shapes and
colours

- Animation

- images dropped into
shapes




PARTNERSHIP

Design idea 2

Image to show how the
brand identity could

be personalised and
animated.

Potential to make a
D&G Cultural alphabet




PARTNERSHIP PARTNERSHIP

\. N &

This is a very simply to show you how the brand identity would look beside an image. This is a very simply to show you how
the brand identity would look beside
animage.

73



— 4 L
PARTNERSHIP

Design idea 3

Design:

Unification,

joined up, flowing,
collaboration, a common
thread, rolling hills of
D&G.

Concept development:
- animation
- flowing lines can
separate images
and colours
- connecting words




This is a very simply to show you how the brand identity would look beside an image. This is a very simply to show you how
the brand identity would look beside
animage.
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THANK YOU!

iZRAND
A RTI www.artibrand.co.uk | 0771741 1805 | steve@artibrand.co.uk
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