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FORMATS
THE FOLLOWING PAGES SHOW EXAMPLES 

OF HOW TO USE THE BRAND IDENTITY
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POP-UP BANNER

A typographic collage, with an example of using 
the themes graphic to stimulate debate.
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BANNERS

left design: A typographic 
approach utilising the 
brand identity.

right design: dropping 
images into the 
letterforms of the brand 
identity.
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WEBSITE

Hompage:

Banner image has key 
words.

Information is presented 
in simple block areas with 
a large title defining the 
section.

Branded graphics 
separate areas of text.

Footer contains the web 
sitemap.
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We are a connector and amplifier 
helping people, projects, and places work 

better together across the cultural landscape.

We want to see a thriving, inclusive, and 
sustainable cultural ecosystem that reflects the 

people of Dumfries and Galloway and contributes 
to wellbeing, identity and the local economy.

The Dumfries and Galloway Cultural Partnership (DGCP) is a region wide 
collaboration working to bring together people, organisations, and ideas from 

across the arts, heritage, and creative sectors.

The DGCP is not a new organisation, but a partnership made up of four founding 
members: Dumfries and Galloway Council, DG Unlimited, Dumfries and Galloway 

Museums and Heritage Network and South of Scotland Enterprise.

community
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education

CREATIVE

HEALTH

HERITAGE
arts

economy FUN

We are currently in an exciting period of development. Our structure 
and priorities are in place and now we are reaching out across the 

region to invite others in.

Whether you are an artist, educator, volunteer, venue manager, 
policymaker, or someone passionate about local culture:

We want to hear from you.
Join the partnership.

Let’s take action together.

To find out more about our partnership and how you 
can get involved, click to join!

Download the Cultural 
Strategy for Dumfries & 
Galloway 2022-2030

Download the DGCP 
Communications Plan 

join

Stay in touch

Sign up

Partner links

Legalities

home

Get involved

DGCP events

Monthly Newsletter

Archive

DGCP	
                                  
Who we are
-  Vision
-  Team
-  Action
 
Purpose
- Connect

Below: image of Phil Dowling and Sam Lomax of DG Woodlands, photo by MIke Bolam
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WEBSITE

Our Purpose page:

Banner image has key 
words.

Information is presented 
in simple block areas with 
a large title defining the 
section.

Project documentation 
images separate areas of 
text.

27

we want to hear from you!

The DGCP exists to help make the Dumfries and Galloway Cultural Strategy real. By working 
together, we can ensure that culture is recognised and supported as essential to the region’s 
wellbeing, identity, and economy. Culture and heritage is not just an add on, it is vital to how 

Dumfries and Galloway grows, invests and supports its people.

The DGCP will make it easier to meet people across arts, heritage, education, health, 
tourism, and community sectors. We want to reduce isolation, share ideas and opportunities 

and build strong relationships across the region.

The DGCP is an opportunity to engage the third, private and public sectors all in one space.

•  Sign up to join the partnership and our mailing list
•  Follow our four partners on social media
•  Attend workshops, networking events, and future meetings
•  Look out for new opportunities to get involved

Dumfries & Galloway

P A R T N E R S H I P

Whether you’re an artist, heritage professional, 
educator, volunteer, venue manager, or 

someone who cares about culture locally: 
your voice belongs in the room.

community

placemaking

education skills

CREATIVEHERITAGE

arts
Land Artist Jim Buchanan, photo by Colin Tennant
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Get Involved page:

Banner image has key 
words.

Information is presented 
in simple block areas with 
a large title defining the 
section.

Branded graphics and 
illustration separate areas 
of text.

New and past events

Digital Newsletter

Footer contains the web 
sitemap.
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WEBSITE

Many people working in culture and heritage across Dumfries and 
Galloway feel isolated, especially freelancers, volunteers, and those 

in rural areas. Artists, creative organisations, heritage workers, 
educators, and wellbeing professionals often don’t get the chance to 
connect and explore new ideas together. DGCP wants to build a more 

connected, confident cultural community by making it easier for 
people to meet, share, and collaborate.

Dumfries & Galloway

P A R T N E R S H I P

Network event
Venue info
Date

Book 

Network event
Venue info
Date

Book

Network event
Venue info
Date

Book
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To get involved and join Dumfries and Galloway Cultural Partnership 
complete our online form here.

join

Every 3 months we will produce a virtual newsletter showing activities of all 
Dumfries and Galloway Cultural Partnership themes and events. 

Stay in touch

Sign up

Partner links

Legalities

home

Get involved

DGCP events

Monthly Newsletter

Archive

DGCP	
                                  
Who we are
-  Vision
-  Team
-  Action
 
Purpose
- Connect

Culture Calling
Easterbrook Hall, Dumfries
March 2025

DGCP Newsletter 1, 
December 2025  
(ISSUU interactive version)

Download PDF

P A R T N E R S H I P

www.dgculturalpartnership.co.uk
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Edition 1   |  Winter 2025

The High Priestess perform at Culture Calling event, photo by Kirstin McEwan 
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We are a connector and amplifier 
helping people, projects, and places work 

better together across the cultural landscape.

www.dgculturalpartnership.co.uk

The Dumfries and Galloway Cultural Partnership (DGCP) is not a new 
organisation, but a partnership made up of four founding members: 

Dumfries and Galloway Council, DG Unlimited, Dumfries and Galloway 
Museums and Heritage Network and South of Scotland Enterprise.

FLYER

A photographic image 
overlaying key words.

Dumfries & Galloway
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We are a connector and amplifier 
helping people, projects, and places work 

better together across the cultural landscape.

The Dumfries and Galloway Cultural Partnership (DGCP) is not a new 
organisation, but a partnership made up of four founding members: 

Dumfries and Galloway Council, DG Unlimited, Dumfries and Galloway 
Museums and Heritage Network and South of Scotland Enterprise.

FLYER

Dumfries & Galloway

P A R T N E R S H I P

A typographic approach 
utilising the brand colour 
palette, dropping images 
into the letterforms of 
the brand identity.
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